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2014 thinkLA INTERACTIVE IDEA AWARDS WINNERS TO BE UNVEILED 
Find out who killed it on June 5th at the Beverly Hilton, Los Angeles 

  
LOS ANGELES, CA, June 5, 2014 — The thinkLA Interactive Idea Awards Gala presented 
by Millennial Media will take place tonight, June 5th, 6pm to midnight at the Beverly Hilton 
International Ballroom. The awards are a celebration of creativity in the LA advertising and 
marketing industry in three categories: Campaign, Company, and Individual Achievements. 
The theme of the evening is thinkLA Confidential, with the tag line “Who Killed It?”  

  
The evening will begin with a cocktail reception, followed by dinner, awards show, and 
then a private pool-side after party. Nearly 1,000 people from the greater LA marketing 
community will be in attendance. Celebrating a booming production, marketing and 
advertising industry with prominently held accounts in the auto and entertainment space, 
this awards show recognizes Southern California’s advertising and marketing superstars.  

  
Submissions were accepted for work produced by and/or for a Southern California-based 
company and presented to the public in calendar year 2013. Campaign Achievement 
Awards recognize the best social, mobile, video, visual, innovator and campaign of the year. 
The submissions were judged by a high-profile panel of advertising executives outside of 
the LA market. The Company and Individual categories give awards to those who have 
demonstrated consistent dedication and innovation to the advertising and marketing 
industry, and were voted on by the LA community. 

  
For the first time this year, billboards were created and placed around town to promote the 
Awards, spotlighting some of the advertising legends in LA who are already killing it. All of 
the creative for the Awards program was produced by this year’s partner, Deutsch LA.  

  
The event is sold out, but there will be a live twitter feed (#thinkAwards). An event recap 
page will go live on Friday morning with the full list of winners, event sponsors and more. 
High resolution images will be available on Monday, June 9th, followed by a sizzle reel in the 
coming weeks. Visit www.thinkla.org/IAG14EventRecap.  

  
About thinkLA:  
thinkLA is a non-profit 501(c)(6) association founded in 2006 to promote Los Angeles as a 
network of creativity and innovation in media, marketing, and advertising. They connect 
LA’s creative community; grow ideas, business and talent; and inspire through education, 
social and philanthropic events. For more information, please visit www.thinkla.org.  
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For more information about thinkLA, the Interactive Awards or to schedule an interview, 
please contact Erika at erika@thinkLA.org.  
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